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Our Philosophy

Stephan Boya is a fashion brand founded in
2009 by Hamburg-based designers Glenda
Scipio and Stephan Fahning.

The brand is known for creating clothes that
come straight from the heart, taking inspiration
from the everyday clothes people wear and the
creative joy that comes with them. In particular,
Stephan Boya aims to evoke feelings of attrac-
tion, comfort ,and tenderness in its designs,
focusing on the luxurious and tactile experience
of cashmere.

One of the brand'’s distinguishing features is it's
commitment to social and environmental re-
sponsibility. Stephan Boya places great emphasis
on creating products that are aware of their im-
pact on the environment and society as a whole.
This is likely to include the use of sustainable
materials and ethical production processes to
minimise their carbon footprint and promote fair
labour practices.

In essence, we believe that what we do at
Stephan Boya has a meaningful impact on peo-
ple by delivering a sense of natural elegance and
satisfaction, rooted in the quality and craftsman-
ship of our cashmere products. This aligns with
our brand’s philosophy of celebrating the natural
and obvious beauty that cashmere can offer.

Enjoy!

Glenda &Stephan



We began dreaming of a life with Cash-
mere early in 2009.

At the beginning of our creative path there
were many question marks. We didn't
know what the brand would look like or
what the designs should be. We aimed at
the essentials of fashion and sustainability.

Now, ten years later, the brand has clearly
defined itself. We know who we are and
what we want to offer our customers.

Stephan Boya has matured.

No longer do we search the market to find
our way about. We don't try to fit into a
speculative vision of how our collections
should appear. Instead, we create straight
from the heart, following the flair of cre-
ative joy from the people that inspire us in
their everyday clothes.

We want others to feel that what we love
to feel about cashmere. That feeling of
attraction, the touch on your arm or the
sensation when hugging loved ones. The
calming surface that transmits a message
of tenderness. The pure beauty of softness
and care on the naked skin.

Stephan Boya represents a group of cre-
ative and experienced people who have
put their whole heart and soul into the
brand.

Although we definitely prioritize fashion,

it has a much larger meaning for us. We
do not try to follow each and every trend.
We seek to stand out, not only with our
designs but also as a brand. A brand with
responsibility towards the environment
and society. Our team loves to create a
product that is acutely aware of its impact.

We would like to thank all our collabora-
tors, from both design and production,
especially those in Nepal, for their knowl-
edge, patience, commitment, and passion.

The people who invest as much energy
into the product as we do every day. We
are proud that Stephan Boya represents a
group of people who enjoy wearing this
uncomplicated and natural apparel, and
who also feel committed to the world in
which we live.

Thank You.

Glenda Scipio & Stephan Fahning
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